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2015 results are based on 1,023 employers interviewed in Q1 2015 (n= 256), Q2 2015 (n=259) Q3 2015 (n= 256) and Q4 2015 (n=252), resulting in an
overall margin of error of + 3.1 percentage points, 19 in 20 times. The 2014 overall sample size is 1,000 respondents, resulting in an overall margin of
error of + 3.1 percentage points, 19 in 20 times.
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