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Où l'aventure des médias sociaux 
nous a-t-elle menés?
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Aperçu des médias sociaux au Canada, vers 2014

Les utilisateurs 
canadiens 

d'Internet font 
partie de l'un 

des publics les 
plus engagés 
de la planète!



PRÉSENTATION CSPAAT | ENVIRONICS
Page 4

Aperçu des médias sociaux au Canada, vers 2014
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http://www.slideshare.net/Counselorauto/2014canadadigitalfutureinfocus-final?qid=3920ceec-980d-49f8-8df8-ee326beec61a&v=default&b=&from_search=2#“Canadian online demographics [in 2013] show half the population is under age 35, and a third reside in households that earn at least $100,000 annually” (slide 6)http://rapidboostmarketing.com/canadians-love-social-media-but-canadian-businesses-hate-to-embrace-it/Quebec is the least connected province with only 49% of population is connected on Social Media Platforms. Most connected province is Ontario with over 67% of the population is on Social Media. Also, 3 most well connected cities in Canada are Toronto, Vancouver and Ottawa where social media engagement beats every other Canadian city.Over 62% of Canadians over the age of 13 are on various Social Networksover 79% of Canadians between the ages of 16-26 are on Social Media networks
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http://www.slideshare.net/eMarketerInc/emarketer-webinar-demographics-in-canadaagebased-digital-behaviors?ref=http://www.emarketer.com/Webinar/Demographics-CanadaAge-based-Digital-Behaviors/4000072http://rapidboostmarketing.com/canadians-love-social-media-but-canadian-businesses-hate-to-embrace-it/- Over 50% Canadians are registered to more than one social media platform- Over 70% of female users are on Facebook every week comparing to only 56% of men who checked their Facebook in past week.ve-social-media-but-canadian-businesses-hate-to-embrace-it/http://canadiansinternet.com/canadian-digital-social-mobile-statistics-global-scale-2014/55% of online Canadians (19,000,000) are active on the top social network in this country, Facebook. Canadian individuals spend an average of 2 hours 19 minutes on social networks each day. 
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http://www.slideshare.net/eMarketerInc/emarketer-webinar-demographics-in-canadaagebased-digital-behaviors?ref=http://www.emarketer.com/Webinar/Demographics-CanadaAge-based-Digital-Behaviors/4000072http://canadiansinternet.com/canadian-digital-social-mobile-statistics-global-scale-2014/91% of Canadian Internet users have a social media account and 66% have used social media in the past month85% have a Facebook account and 57% have used Facebook in the past month.46% have a Twitter account and 22% have used Twitter in the past month.45% have a Google+ account and 13% have used Google+ in the past month.30% have a LinkedIn account and 11% have used LinkedIn in the past month.26% have a Pinterest account and 10% have used Pinterest in the past month.http://www.theglobeandmail.com/technology/tech-news/canada-tops-globe-in-internet-usage/article551593/Regardless of household income, Canadians spent a lot of time on social networks. The average male spend 6.5 hours a month on sites such as Facebook, ComScore reported, while women spent 8.8 hours.While ComScore said social networks are rapidly expanding their user base, it added that Facebook was “nearing a point of visitor saturation” in Canada. Still, it remains the preferred destination of most Canadians – the term “Facebook” was the No. 1 search query in the country to close the year.“Other social networks’ visitor bases are posting strong growth, including Twitter, LinkedIn and Tumblr,” ComScore reported. “Engagement on many social sites is trending upward, with Facebook driving the large majority of the increase in total minutes and page views for the overall category.”
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Aperçu des médias sociaux au Canada, vers 2014

La moitié de 
toutes les vidéos 
vues au Canada 
proviennent de 
YouTube, et les 
personnes de 

moins de 35 ans 
en sont les plus 

grands 
utilisateurs.
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Both sexes are also spending more time watching videos, with usage up 58 per cent in the past year. Half of all videos viewed in Canada originate from YouTube. Those under 35 years old are the heaviest users, and prefer to watch entertainment videos – in the fourth quarter, more than five million entertainment videos were streamed in Canada.
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PRÉSENTATION CSPAAT | ENVIRONICS
Page 13

Quel a été l'impact sur le secteur public?

Le secteur public doit maintenant se pencher sérieusement sur les 
questions suivantes :

• Communication efficace avec les citoyens (éducation et 
sensibilisation du public, communications quotidiennes, 
communications en cas de crise);

• Communications avec les employés;
• Facilitation d'une plus grande collaboration/innovation;
• Protection de la vie privée et sécurité;
• Augmentation de la transparence.



Les médias sociaux et
le public intergénérationnel

Les médias sociaux et
le public intergénérationnel
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Qui constituent les quatre générations?
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Quel est l'impact sur les communications?

Pour soutenir les meilleures pratiques 
de gestion de la main-d'œuvre 
intergénérationnelle, les 
communications doivent :

1. Être polyvalentes;
2. Favoriser la collaboration et le 

partage des connaissances;
3. Être adaptées à une infrastructure 

moderne (au moyen d'appareils, 
de médias et de plateformes 
multiples).
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Best practices include:Embracing FlexibilityFostering collaborationProviding TechnologyDeveloping TalentDe :http://www.deloitte.com/assets/Dcom-UnitedStates/Local%20Assets/Documents/Federal/us_fed_Multi_gen_workforce_Single.pdf
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Bel exemple : Communications internes

• Système de prestation de soins de 
santé du nord du Texas desservant 
6,2 millions de patients;

• Données recueillies sur la composition 
de la main-d'œuvre permettant de 
gérer la main-d'œuvre 
intergénérationnelle;

• Création d'une chaîne YouTube 
personnalisée;

• Création et construction d'une 
communauté au moyen de réseaux 
sociaux et de blogues;

• Amélioration de l'engagement des 
employés et des interactions de 
l'équipe;

• Embauche d'un effectif diversifié au 
moyen de sources en ligne.
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https://www.google.ca/url?sa=t&rct=j&q=&esrc=s&source=web&cd=6&cad=rja&uact=8&ved=0CD4QFjAF&url=http%3A%2F%2Fwww.aha.org%2Fcontent%2F14%2Fmanaging_multigenerational_workforce_ppt.pdf&ei=IHfiU_SuFcOgyASu4IEQ&usg=AFQjCNHfZl-HoB3pYaEaqMvhjFryXh2c1QBackground (Slide 20)Texas Health Resources is a health care delivery system located in North Texas. Its service area consists of 16 countries with a population of 6.2 million.Examples of strategies:Collected data to determine the workforce composition of its hospitals, clinics and other facilities and leveraged the results of its workforce diversity evaluation to manage its intergenerational workforce and craft meaningful human resources strategies and interventionsCreated a YouTube channel that is customized and maintained to draw a wide audience, including job seekersUsed blogs and social networks like Facebook, Twitter, Pinterest and other portals to create and build a communityRésultats :Managing the intergenerational workforce improved employee engagement and team interactions. The 2013 Press Ganey employee survey received a 92 percent participation rate, well beyond the national average response rate of 60 percent to 65 percentBecause of its robust social media presence, the health system was able to hire a diverse workforce from a variety of online sources.The use of social media platforms had contributed to increased employee engagement.https://www.google.ca/url?sa=t&rct=j&q=&esrc=s&source=web&cd=5&cad=rja&uact=8&ved=0CDgQFjAE&url=http%3A%2F%2Fwww.aha.org%2Fcontent%2F14%2Fmanaging_intergenerational_workforce.pdf&ei=IHfiU_SuFcOgyASu4IEQ&usg=AFQjCNFSFkT_eBiRTzENtE4iOFV03FTrrwTexas Health Resources collected data to determine the workforce composition of its hospitals, clinics and other facilities, with similar standards and methodology used for collecting patient population demographics such as language, age, ethnicity and race. In 2012, Texas Health Resources’ workforce consisted of nearly 2 percent traditionalists, 36 percent baby boomers, nearly 50 percent Gen Xers and 13 percent millennials.
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Bel exemple : Communications internes

Presenter
Presentation Notes
http://www.texashealth.org/



PRÉSENTATION CSPAAT | ENVIRONICS
Page 22

Bel exemple : Communications internes
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Bel exemple : Communications internes
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Bel exemple : Communications internes
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Que se passe-t-il si vous ne vous engagez pas sur 
le plan social?

Ce sont les types de choses que vous devez envisager :

• Les intervenants potentiels ne s'engageront peut-être pas avec 
vous.

• Manque possible d'information ou de recherche disponibles;
• Occasions perdues d'interagir et de créer des liens;
• Impact sur l'optimisation des moteurs de recherche;
• Perception d'un manque d'intérêt chez les cohortes plus jeunes;
• Mauvaise orientation en fonction des perspectives futures.



Tendances clés à surveiller 
dans le secteur public
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# 1 Médias sociaux comme canal de diffusion de 
contenu à des publics cibles
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# 2 Médias sociaux comme outil de recrutement
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# 3 LinkedIn comme moyen de construire des 
communautés d'intérêts spéciaux



Quelle est la prochaine étape
que vous devriez envisager?



PRÉSENTATION CSPAAT | ENVIRONICS
Page 31

Quelle est la prochaine étape que vous devriez 
envisager?

1. Vos publics prioritaires sont-ils actuellement bien servis par vos 
canaux de médias sociaux?

2. Et vos publics prioritaires de l'avenir le seront-ils également?
3. Quelles sont les possibilités d'optimiser l'utilisation de vos médias 

sociaux actuels? 



Avez-vous des questions?



NOUS VOUS REMERCIONS. 
Coordonnées :
Mme Ruth Bastedo
Associée principale, Environics Communications Inc.
rbastedo@environicspr.com
416-969-2671
@rutbas
ca.linkedin.com/in/rbastedo/

mailto:rbastedo@environicspr.com
http://ca.linkedin.com/in/rbastedo/
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